COMPLIANT

PRODUCT PROMOTION

We promote our products to healthcare professionals (HCPs) so they can make informed choices that benefit and
protect their patients’ health. To help protect patients, the government also regulates our promotional activities.

Only use Company-approved materials and stay consistent with Company-approved messaging.
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Provide Fair Balance

- Balance efficacy and benefit claims with information about
product risks.

« Provide information about warnings, precautions,

\ contraindications, and adverse reactions.
- Always offer an HCP a copy of the full Pl after a product
discussion.
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Be Truthful, Accurate, and Not Misleading Email, Text, & Messaging
- Do not minimize a product’s safety risks or overstate a product’s efficacy. + Only use your Company email or mobile phone
- Do not promote that a product is more effective or safer than what is \?\/?tcho:rg;:r Conmpery-s Ui TE=EE SpEs i @ammTesie

supported by the approved PI.

. Do not make statements that suggest benefits not specified in the product + Only email or message HCPs for logistical purposes
label. (eg, to set up appointments).

- Do not engage HCPs in discussions concerning competitor products except
in accordance with Company-approved messaging.

» Do not include a product name, therapeutic area,
and/or disease state information unless previously
approved.

« Never forward internal communications to HCPs.

@ m

-l oy

Ceon? SNXLeve
Contact your manager, Legal, or Compliance.
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